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Support a cause you believe in,

Build brand awareness in the industry you serve,

 

Reach the people who are most likely to support you!
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seasteader Insights

Audience: Seasteaders
Reach: 21,784
Discretionary Income: $435,694,000

DEMOGRAPHICS:  Seasteaders come from a wide range 
of occupations and skill sets. The majority (64%) are 
single, and 77% do not have children. The gender 
breakdown among seasteaders without kids is 80% male. 
In total, 23% of.

ECONOMIC AND HOUSING: Seasteaders span the 
entire economic spectrum, with 44% owning their home 
and 14% of these owning multiple residences. Only a small 
fraction participates in timeshares.

ENTREPRENEURIAL SPIRIT: A significant portion (77%) 
is interested in operating a business from the seastead.

RESIDENCY PREFERENCES: A majority (56%) desires a full-
time residence on the seastead, while 41% see multiple 
reasons for belonging to a seastead. Interest in vacationing at a 
seastead is noted by 33% of seasteaders, and 22% consider 
retirement there.

FINANCIAL & SPACE PREFERENCES: Seasteaders span the 
entire economic spectrum, with 44% owning their home and 
14% of these owning multiple residences. Only a small fraction 
participates in timeshares.

69% of seasteaders want to spend less than $600 per sq ft.  
31% want to spend more.  32% of seasteaders prefer 1 
bedroom 1 bath.

AUDIENCE AND REACH

A u d i e n c e  i s  c o m b i n e d  t o t a l  o f  e m a i l  l i s t ,  a n d  s o c i a l  m e d i a  f o l l o w i n g ,  l e s s  3 0 %  o f  t o t a l  o f  s o c i a l  m e d i a  f o r  o v e r l a p .  

D i s c r e t i o n a r y  i n c o m e  b a s e d  o n  t h e  a v e r a g e  y e a r l y  d i s c r e t i o n a r y  i n c o m e  f o r  a  c i t i z e n  o f  t h e  U S A ,  m u l t i p l i e d  t i m e s  
t h e  t o t a l  a u d i e n c e .   R e m e m b e r  t h a t  d i s c r e t i o n a r y  i n c o m e  i s  c a l c u l a t e d  A F T E R  t h e  c o s t  o f  t a x e s ,  h o u s i n g ,  f o o d  a n d  
u t i l i t i e s .   T h e r e f o r e ,  i t  w o u l d  b e  f a i r  t o  a s s u m e  t h a t  i f  a  S e a s t e a d e r ’ s  o n l y  r e s i d e n c e  w a s  a  s e a s t e a d ,  t h e r e  w o u l d  
b e  m o r e  i n c o m e  a v a i l a b l e  f o r  t h e  p u r c h a s e  o f  a  s e a s t e a d .   A v e r a g e  p e r  i n d i v i d u a l  i s  $ 2 0 , 0 0 0 .



BENEFITS OF MEMBERSHIP Member Insights

• Your logo proudly displayed on the members directory, with company description, contact 
information and link to your website. Logo also on the Seasteading website home page.

• An interview on Seasteading Today podcast.

• Dedicated blog post one time per year.

• Email Newsletter dedicated to your company one time per year. 

• Dedicated social media post, six times per year to Seasteading Social Media (Facebook, 
Instagram, LinkedIn, and X-Twitter).

• Discount on future emails and advertising.

JOIN NOW

A qr code on a white background

Description automatically generated

Click Or Scan:

https://seasteading.org/business-membership


Audience and Reach 
Audience: Seasteaders
Total Reach: 21,784
Discretionary Income: $435,694,000 



Remainder of the presentation 
provides more details on 
demographics and benefits 
presented on the previous slides.

Member Insights



Member InsightsDEMOGRAPHICS

Seasteaders come from a wide 
range of occupations and skill sets

The majority

64% are single, 

77% have no children. 

The gender breakdown 
among seasteaders without 

kids is 80% male.

In total, 23% of seasteaders 
have 928 children. 



Member InsightsFinancial and Space 
Preferences:
Seasteaders span the entire economic spectrum, with

69% of seasteaders want to spend less 
than $600 per sq ft. 

31% want to spend more. 

44% owning their home and 

14% of these owning multiple 
residences. Only a small fraction 
participates in timeshares.  



Member Insights

Entrepreneurial Spirit:

A significant portion is interested in 
operating a business from the seastead.77%



Member Insights

Residency Preferences:

56% A majority desires a full-time residence on the seastead, 

41% see multiple reasons for belonging to a seastead.

Interest in vacationing at a seastead is noted by 33% of seasteaders, 

and 22% consider retirement there.



Member InsightsFINANCIAL AND SPACE 
PREFERENCES

Most (69%) seasteaders want to spend less than $600/sq. ft. for 

their space, while 35% want to spend under $500/sq. ft.

A preference for 600-1200 sq. ft. was shown by 74% of seasteaders, 
with 32% favoring a 1 bedroom, 1 bath unit of 600 sq. ft.



Member InsightsBENEFITS OF 
MEMBERSHIP

Email Newsletter dedicated to 
your company one time per year. 

Success rate for the 
Newsletter is 40% emails 
opened out of 93% delivered.



Member Insights

Benefits of Membership
6 dedicated social media posts each year to Seasteading social media.

16,000 Facebook followers

2,443    Instagram followers

8,968    X-Twitter followers

9,055    YouTube subscribers 
       (Podcast is published to YouTube, audio only.)



Member InsightsBenefits of Membership
One blog posts each year, 200 to 500 visitors on average.



Member Insights

Benefits of 
Membership
Your logo on the home 
page of seasteading.org



Member Insights

Benefits of Membership
Placement in the Business Directory on the Seasteading Institute 
website. Your logo, link to your website, organization summary, and 
contact information will be listed.



Member Insights

Location

United States Brazil United Kingdom Germany Canada
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WEBSITE ANALYTICS
Men 78.90% | Women 21.10%



Member Insights
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• Subj: “Events for Seasteaders in 
February!”

• Emails Delivered is 1,533 – 93%
• Emails Opened is 613 – 40%
• Emails Clicked is 42 – 3% 

Email Analytics



Member Insights
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• Subj: “Secret Seastead Ends in 
Death”

• Emails Delivered is 1,632 – 93%
• Emails Opened is 702 – 43%
• Emails Clicked is 141 – 20% 

Email Analytics



Member Insights
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• Subj: “New video & new Active 
Project partner!”

• Emails Delivered is 1,436 – 94%
• Emails Opened is  – 617 - 43%
• Emails Clicked is 72 – 12% 

Email Analytics



Benefits of Membership
Discount on additional email and on social media posts to our audience. 



Member Insights

Seasteaders have 
diverse occupations 
and skillsets.



64% of 
seasteaders are 
single while 36% 
are married.
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Member Insights

77% of 
seasteaders do 
not have children. 
seasteaders 
without kids are 
80% male.

Parents vs Nonparents

Members with Kids Members without Kids

Seasteaders With No Kids

Female Male



Seasteaders 
represent the 
entire economic 
spectrum.
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Member Insights

While 44% of 
Seasteaders own 
their home, 14% 
of those own 
multiple 
residences.

86%

14%

Do You Own More Than One Home?

No Yes

44%

56%

Do You Own or Rent?

Own Rent

97%

3%

No

Yes

0% 20% 40% 60% 80% 100% 120%

Percent of Seasteaders Who Own a Timeshare

Note, owning/participating in a 
timeshare has had limited 
participation from Seasteaders.



Seasteaders are 
entrepreneurs. 

77% of 
Seasteaders want 
to operate a 
business from the 
seastead. 

Would you want to operate a business from the seastead?

No Yes



Member Insights

56% of seasteaders 
want a full-time 
residence on a 
seastead, but 41% 
see multiple reasons 
to belong to a 
seastead.

56%

8%

4%

8%

14%

8%

3%

0% 10% 20% 30% 40% 50% 60%

a full time residence

a full time residence, a retirement residence

a retirement residence

a vacation/part-time residence

a vacation/part-time residence, a full time residence

a vacation/part-time residence, a full time residence, a retirement residence

a vacation/part-time residence, a retirement residence



Member Insights

33% of 
seasteaders are 
interested in 
vacationing at a 
seastead.

0 500 1000 1500 2000 2500 3000

Vacation Based

No vacation

Number of seasteaders Who Plan to Vacation



Member Insights

22% of 
seasteaders 
consider retiring 
on a seastead.
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Includes Retirement



69% of 
seasteaders 
want to spend 
less than 
$600/sq. ft.

34%

18%8%

35%

5%

$500 to $600 per square foot $700 to $800 per square foot

$900 to $1000 per square foot I cannot afford these prices

More than $1000 per square foot



Member Insights

35% of 
seasteaders want 
to spend under 
$500/sq. ft.

0 200 400 600 800 1000 1200 1400 1600

$500 to $600 per square foot

$700 to $800 per square foot

$900 to $1000 per square foot

I cannot afford these prices

More than $1000 per square foot



Member Insights

74% of 
seasteaders want 
square footage 
options between 
600-1,200 square 
feet.
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32% of 
seasteaders 
prefer a 1br-1ba, 
600 sq. ft. 

32%

26%

15%

23%

3%

1-br, 1-bath, kitchen, LR/DR/study area (600 square feet/60 square meters)

2-br, 1-bath, kitchen, LR/DR/study area (900 square feet/90 square meters)

3-br, 2-bath, kitchen, LR/DR area (1,200 square feet/120 square meters)

Efficiency apartment (300 square feet/30 square meters)

Larger



NOTE:

The Seasteading Survey was reviewed by our Data Analyst who used statistical analysist to 
determine percentages and totals based on questions answered within the survey.  Some 
questions were answered at a larger percentage than others. In each case, the total sum of 
questions answered was determined to be 100% for that question, and not the total number 
surveyed. 

Thank You.

info@seasteading.org – General Inquiries
Telephone - Phone: (866) 743-6660

Mailing Address
PO Box 7775 #30495
San Francisco, CA 94120-7775

mailto:info@seasteading.org
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